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Disclaimer Regarding Forward-looking Statements

Hitachi Integrated Report 2018
Editorial Policy

Editorial Policy
During the preparation of the 2018 edition of this Report,
Hitachi focused on presenting our stance of enhancing
corporate value while addressing the challenges faced by
our customers and society as our “Value Creation Model.”
Moreover, we prioritized conveying this concept and its
background in the clearest manner possible through the
messages from the directors and executive officers, and
such. Likewise, we identified six goals from among the
UN’s Sustainable Development Goals (SDGs) to which we
contribute through our business operations in general and
five goals to which we contribute to the achievement of
through our business strategies, thereby disclosing our
initiatives for contributing to achieving the SDGs.

In preparing this Report, we relied on the International
Integrated Reporting Framework established by the Inter-
national Integrated Reporting Council (IIRC) as a reference.

About the Cover Page

The cover page is designed in a way that
combines Hitachi’s focus business domains
and colors that represent the five goals from
among the 17 SDGs that Hitachi feels it can
most significantly contribute to achieving
through our business strategy.

Boundary of Reporting

Period: April 1, 2017 to March 31, 2018
(some activities detailed herein occurred
after April 2018)

Companies: Hitachi, Ltd. and its domestic
consolidated subsidiaries

Boundary of Data:

® Social data: Boundary of data indicated under each indicator

® Environmental data: 880 companies, namely Hitachi, Ltd. and 879
consolidated subsidiaries
However, for environmental performance data
associated with Hitachi’s business operations,
Hitachi, Ltd. and consolidated subsidiaries
whose environmental load comprises 90% of
the total (based on Hitachi calculations)
are included.

Accounting Standard:  Unless otherwise noted, this report is prepared
in accordance with U.S. GAAP through fiscal
2013 and with the International Financial
Reporting Standards (IFRS) from fiscal 2014.
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Investor Relations
http://www.hitachi.co.jp/IR/ (Japanese)
http://www.hitachi.com/IR-e/ (English)

Sustainability
http://www.hitachi.co.jp/sustainability/ (Japanese)
http://www.hitachi.com/sustainability/ (English)

Certain statements regarding the future of the Company set forth in this Report may constitute “forward-looking statements,” such as “plan,” “outlook,” and “strategy.”
Although forward-looking statements contained in this report are based upon what the Company has determined to be reasonable assumptions at the time of
disclosure, actual performance and other results may differ materially from those anticipated in such statements.

For the major factors regarding these differences, please see “Risk Factors” on Page 41 of this Report.
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